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HELLO!
I am Tim Sisson
I am the Customer 
Community Manager.

You can find me at 
@BoldGrid_TimS
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What is Content 
Curation?



Some Numbers courtesy of Curata 
82%
Web marketers that use 
content curation as a 
marketing technique

48%
Of those do curation to their 
audience weekly

16%
Of the 82% using content 
curation as a strategy do it 
daily to their audience

38% 
Share content for 3rd party 
sources daily (only 5% of 
marketers report NOT using 
others content)

51%
Say curation  has increased:

▪ SEO
▪ Web Traffic
▪ Buyer Engagement
▪ Thought Leadership

41% 
Believe content curation 
increases the number and 
quality of leads
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“ Now that we know what 
content curation is…

Let’s talk about value!
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Build Brand Awareness

Use branding (logos, colors, etc.) within your 
curated posts. 
Create a voice.
Post often. 
Create value. 
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Establish Credibility as a thought leader
▪ Thought leaders are the informed opinion leaders and the go-to people in their field of 

expertise.

▪ Thought leaders do come in every shape and size, they do come from any background or 
community and they can be any age, gender or ethnicity. Thought leadership takes time 
(sometimes years); knowledge and expertise in a particular niche; a certain level of 
commitment and a willingness to buck the status quo or the way things have always been 
done. 

▪ Yes brands can be thought leaders

▪ Thought leaders enhance trust with your audience
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Streamline Lead Nurturing / 
Generation

▪ Include a Call-to-Action with your posts
▪ Have them download something (and capture 

their email)
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Boost Social Media Engagement

When your audience finds value in your social media 
engagement they will be more prone to share it. 
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Improve SEO 
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Lower Operating Costs

Good content is:
 either costly 

OR 
time consuming

Curation allows you to maximize value for less costs
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Know your Audience

13



Discovery process in Content Curation

Relevance
Define your Audience

Set a baseline

Engagement
Everyone loves a good story

Share your curated content in 
the right channels

Find a rhythm and stick to it

Interest
Find and stay within your Niche

Make sense and create value
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Common types of content (and why they are good…)

Scheduled Blogging
 

Editorial Newsletters Infographics
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Let’s talk Strategy! (finally...)
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1. Personalize it.
2. Create action.
3. Use alerts
4. Social Sharing
5. Share others
6. Mix it up. Stir it up. 



Personalize it. 
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Use Call-to-Actions



Set up Alerts
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● https://www.google.com/alerts

https://www.google.com/alerts
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Don’t be afraid to share other thought 
leaders. It’s the entire point of content 
curation.
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Mix it up… 
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OUR PROCESS IS EASY

Discover
Audience

Thought Leaders
Goals

Evaluate
Effectiveness

Reach
Frequency

Implement
Strong writing
Social Sharing

Community
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Place your screenshot here

Measuring 
Success

● Total pageviews
● Length of pageviews
● Count visits 
● Visitor trends
● Number of emails captured for future 

marketing
● Number of phone calls captured
● Number of commenters on social 

media
● Number of e-newsletter subscribers
● Number of white paper or e-book 

downloads
● Number of shares, likes and follows. 
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THANKS!
Any questions?
You can find me at:
@BoldGrid_TimS
TimS@BoldGrid.com
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